RV rally wraps-up a large ‘family’ reunion
in North Bend

By Alysha Beck, The World Aug. 7, 2014 Monaco RV coaches such as the Dynasty are on display at the Monaco
International RV Club rally at The Mill Casino-Hotel until Saturday. The inside of a top-of-the-line Monaco Dynasty
features luxuries such as an electric fireplace, big screen televisions, porcelain tile floor, leather furniture, and hardwood
cabinets.
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Monaco company and club gather
During the Monaco International RV Club members had the opportunity to meet face to face with the President of Monaco
RV. Mike Snell told The World's Tim Novotny that his organization looks forward to these rallies, where club and company
work together.

NORTH BEND — The big, shiny, Monaco coaches will soon be pulling out of The Mill Casino-Hotel & RV Park and
heading for points unknown after spending the last week learning new things and rekindling old friendships.
Monaco International RV Club, a chapter of the Family Motor Coach Association, has been around for 30 years. Each
year the members can travel thousands of miles to take part in a handful of rallies around the country.
It is an expensive hobby. Some of the larger coaches themselves can start at a half million dollars. Then, factor in that
thousands of miles of travel can cost about a buck a mile in fuel costs.
Club membership is open to anyone who owns any brand of motor home manufactured by Monaco Coach Corporation or
Monaco RV. But, just who are those members?
“We’re kind of a real big family,” Jack Brewster said. The New York native has been serving as the rally master for this
event.
He says there are currently about 2,000 members, stretching across the U.S. and Canada. They are about evenly split
among full-timers and part-timers. Those referred to as full-timers don’t own a brick-and-mortar home, as they spend a lot
of their time on the road.
“I do it because I love to travel the United States,” Brewster said. “It’s a beautiful country with a lot of wonderful, fantastic
things to see. And it’s something I can do with my wife and I can have my own bed, my own food in my refrigerator when I
want to eat. And we can travel and stop anyplace that we want to. It’s just a wonderful experience that we all enjoy.”
Current club president David Piper agrees. He has a home in Oklahoma that he checks in on from time to time, but those
times can be few and far between.
“Since 2000, I’ve put about 250,000 miles on motor homes,” he said. And those miles are all over the map.
“If you drew a line across the bottom of the Baja, through Mexico, and another line from the Arctic Circle to the north end
of Newfoundland, I’ve been in all that territory at least once. Including putting the motor home on a ferry and, 71⁄2 hours
later, taking it off in Newfoundland. It’s just fun and games.”
It is fun and games, but not all fun and games. These rallies provide members a chance to do some information gathering
and networking, while also allowing the Monaco company a chance to do some selling and building some brand loyalty.
“I’m on my third one,” Jerry Jenkins admitted. “I kept my first one eight months and then I ordered a coach, put 60,000
miles on it, and then I ordered the coach I have now in ’07.”
The club treasurer, and past president, Jenkins is based out of Texas. He says the rally is as helpful as it is enjoyable.

“The company comes and brings new coaches,” he said. “They bring technicians and parts, and they present some
seminars to help people learn more about their coach.”
Relationships are important, he said, but they are really just part of the draw.
“The relationship wouldn’t make me drive from Texas to here. So, we also come here because I can talk to my neighbor,
who has a coach similar to mine, and we can talk about the issues that are going on.”
They all agreed that the club is composed of a variety of personality types, but there is generally one unifying trait. One
that goes beyond just having the financial means.
“It costs a lot of money, first of all; it is not for the faint-hearted,” Jenkins said. “It’s a lifestyle.”
A lifestyle that may not be as mobile as it once was, due to the struggling economy, but club members said they aren’t
letting that interfere with their fun.
The public can still see for themselves from 9 a.m. to 3 p.m. Saturday, Aug. 9.
For more information on this nonprofit organization, check out their website at www.monacointernationalrvclub.com.
Reporter Tim Novotny can be reached at 541-269-1222, ext. 235, or by email at tim.novotny@theworldlink.com. Follow
him on Twitter: @novots34.

